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ABOUT PIKMYKID

Pikmykid is your all-in-one safety and dismissal platform that
empowers schools to transform their daily and emergency
operations.

Over two million people have benefitted from using the Pikmykid
platform to pick up their kids, communicate with schools, and feel
confident their Kids are safe, even during an emergency.

Schools in all 50 states and several countries have adopted this
platform and experienced:

- Daily & emergency operations that are quick & stress-free

- Built in safety measures that give everyone peace of mind

- Communication in real-time between staff, schools & parents

- Being equipped with safety & dismissal insights to prevent mishaps
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OUR FOUNDERS

Our belief that students deserve safety at school no matter their zip
code started from the very beginning at Pikmykid.

Our founder and CEQO, Pat Bhava, was just another parent picking
up his daughter from school the day he realized just how vulnerable
kids can be.

After waiting in car line traffic for 40 minutes, he pulled away from
the school frustrated. Looking in the rearview mirror, he was shocked
to see a teacher had put an unknown boy in the backseat of his car.

Where was his daughter?
How did the school so easily make this mistake?

There had to be a solution.
He and his wife, Chitra Kanagaraj, decided to build one.
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Phiviéon

Pikmykid is all about School Safety Reimagined. Building a
passionate, egoless team is a responsibility we take seriously.

Our mission is to ensure the safety of kids and drive a positive
change in their communities by empowering schools with
affordable technology.

We know achieving this requires dedication and adaptability. And
we're committed to seeing it come to life. Everything we do is driven
by our mission. Every one of our actions answers the question

“Does this influence a positive change in school safety?”.
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}own«&?
When we launched Pikmykid in 2014, we saw firsthand that schools
were struggling with their school safety and dismissal processes so

much that long car lines, frustrated parents, and communication
gaps were just part of the normal school day.

Not only were staff wasting valuable time on outdated processes,
but there was an even greater issue going unaddressed. Chaotic

daily and emergency operations were leading to major safety

Messaging

vulnerabilities for students during and after school.

&

That's when we looked into the current solutions. We discovered : 2 Afterschool (911
. *’i‘w a Management
only expensive hardware not every school could afford or faulty et
: C . seHoot by Daily Emergency
technological workarounds that didn't address the core issues. Management Management
Worst of all, none of the options involved parents directly, which Viattor Dismiceat
Management Automation Reunification

we found is the key element to ongoing student safety.

We knew there had to be a better way for schools to streamline Attendance Digital =
their daily operations and ensure the safety of their students. ||
Enter the Pikmykid platform. %] 9=
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Pikmykid is School Safety Reimagined. We developed our platform
to work with the technology parents and staff already have in

their pockets and classrooms so every school can deliver a stellar
experience in safety and efficiency.

Many schools struggle with stressful safety and dismissal processes
that cause confusion and leave students vulnerable. We empower
schools to transform their daily and emergency operations with
an easy-to-use, all-in-one platform. That way, everyone has peace
of mind that students are safe throughout the entire school day and
can focus on what really matters — learning.
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Promise

We are dedicated to seeing schools transform their safety and work
diligently to innovate and provide the highest quality products for
our customers.

We're committed to walking alongside our customers every step of
the way as they customize the experience to their specific realities
and get everyone on board.

That way parents and staff can truly enjoy a transformed experience
INn school safety and dismissal, and ultimately, the learning
experience.
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Pikmykid is here to transform your life by bringing efficiency, ease &
organization to your daily responsibilities.

We believe in our mission and are compelled to help our customers
transform their experience. To do that, we create real connections
by acknowledging our customers’ pain points. \We stay up to

date on school safety news, policies and studies — doing our best to
become your trusted experts in school safety and best practices.

We want our customers to feel:

- Understood
- Educated

- Included

- Supported

- Empowered

We want our customers to say things like “l want to experience
that” and “I'm confident we're set up for success”.
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Trnnd & Jage

There are three ways you'll see our brand logos visually
represented. These are our classic wordmark, our
logomark, and our app icons. Brief descriptions & use-
cases for each are provided on the following pages.

You'll also notice we have two brand logos - Pikmykid
(our parent company) & Visitu: A Pikmykid Brand

(a Pikmykid micro-brand, parent of our visitor
management & attendance management products).
Visitu: A Pikmykid Brand logo should only be used when

referencing our visitor management or attendance management
products. All other instances will use our classic Pikmykid logo.

< Download Our Logos )



https://drive.google.com/drive/folders/10_YAfx-tKLipxSkzZ0GrFSdE5_f38N9w
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WORDMARK

Our wordmark is our full, classic logo. Wordmarks can
be used in ads, slides, documents, email sighatures,
guides & ebooks. Full wordmarks should be used

on solid color backgrounds only, never layered over

PIKMYKID WORDMARK
textures, patterns, or photos.

The Pikmykid wordmark should only appear in
Bright Blue or White. The Visitu: A Pikmykid Brand

wordmark may only appear in Visitu Orange with
o o

Bright Blue. Both logos can be used in Black & White V
when necessary. V l S ' U

A comprehensive overview of acceptable background colors can
be found on the following pages.

VISITU WORDMARK
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LOGOMARK

Our logomark is frequently used to represent our
brand. Logomarks can be used in the corner of slides,
PDFs and sales slicks, in email signatures, in social
media, and can be layered over photos.

Logomarks should only be used in the colors shown to
the right (Bright Blue, Navy, Visitu Orange) or Black &
White when necessary.

The Visitu logomark can be seen with surrounding
stars as an accent. When including star accents the
logomark should be used only as the lockup displayed
on the right.

A comprehensive overview of acceptable background colors can
be found on the following pages.

PIKMYKID BLUE

VISITU BLUE

PIKMYKID BRAND GUIDE

PIKMYKID NAVY

VISITU NAVY

shown with star accents
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APP ICONS

App Icons are displayed here for both Pikmykid &
Visitu: A Pikmykid Brand products. Pikmykid has
Parent & Staff App versions, while Visitu: A Pikmykid
Brand has Mobile & Kiosk App versions.

PMK PARENT APP PMK STAFF APP

The Pikmykid Parent App icon is Bright Blue, the
Pikmykid Staff App icon is Navy. The Visitu Mobile

App & Visitu Kiosk App are both White with Visitu
Orange icons.

These icons should not be used outside of designs

made for the Apple App Store, Google Play, or within
product design.

VISITU MOBILE APP VISITU KIOSK APP

11
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Jago & (olor

The next few pages include instructions for using our
wordmarks & logomarks on color.

Wordmarks can be used on a limited amount of
background colors, while our Logomarks can be used
on the majority of our color palette.

Please note that all wordmarks & logomarks can appear in black

and white when used in a limited printing context. Black & white
examples are displayed in upcoming pages.

WORDMARK BACKGROUND COLORS
Pikmykid Bright Blue

Black, White, Navy

Pikmykid White

Black, Navy, Bright Blue

Visitu

Black, White, Navy

LOGOMARK BACKGROUND COLORS

Pikmykid Bright Blue
All except Bright Blue
Pikmykid Navy
All except Navy

Visitu Bright Blue
All except Bright Blue, Visitu Orange

Visitu Navy
All except Navy, Visitu Orange

PIKMYKID BRAND GUIDE
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Brand Identity \Wordmark On Color

VLvisitu

13



Brand Identity Pikmykid Logomark On Color
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Brand Identity Visitu Logomark On Color
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PIKMYKID BRAND GUIDE
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PMK WORDMARK

Visitu

A PIKMYKID BRAND

VISITU WORDMARK

PMK LOGOMARK

VISITU LOGOMARK

PIKMYKID BRAND GUIDE
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Trplins

Our brand tagline is “School Safety Reimagined”.
Proper logo & tagline lockup is displayed to the

right. School Safety Reimagined should always be in
Raleway Black, and should not exceed the width of
the Pikmykid wordmark. Lockups can displayed in
the following colors: White, Black, Bright Blue, or Dual
Color (Bright Blue with Navy).

Lockups are available to download in EPS, PNG & SVG
versions by clicking the link below.

<Download Our Tagline Lockup>

School Safety Reimagined

TAGLINE LOCKUP IN DUAL COLOR

TAGLINE LOCKUP IN BRIGHT BLUE

PIKMYKID BRAND GUIDE
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https://drive.google.com/drive/folders/1vnp9be6mfr2hxLIAiZtP4Py83s2eymyZ
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PRIMARY PALETTE

The primary color palette gains the most coverage
throughout our designs & is seen most commonly as
background colors.

SECONDARY PALETTE

Secondary colors are meant to be used less frequently
as highlights, accents or backgrounds. Our stars or
other icons are often used as accents in our secondary
palette colors.

TERTIARY PALETTE

Our tertiary color palette is mostly used for Visitu:
A Pikmykid Brand assets. These colors can be
used as highlights or accents only & usually refer
to emergency situations or Visitu products (visitor
management, attendance management).

PRIMARY

Navy
#2d3d56

SECONDARY
Light Purple
Heed8ff

TERTIARY
Light Orange
#fcd777

PRIMARY
Bright Blue
#63c5ff

SECONDARY
Light Green
#eOfdab

TERTIARY
Visitu Orange
#f56600

PRIMARY
Light Blue
t#c2e8ff

SECONDARY
Gray
#Hf4f4f4

PIKMYKID BRAND GUIDE
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COLOR PALETTE BALANCE

Most Pikmykid designs should follow the color ratio
depicted here. The background color of choice will
always be dominant, with accents & highlights used in
smaller proportion.

When using color outside of your background,
Primary Colors should not exceed more than 20% of
your design, Secondary Colors should not exceed 10%
of the design, and Tertiary Colors should not exceed
5% of the design.

As a general rule, no more than 3-5 colors should be
used in any single design (excluding Black & White).
This includes background & text colors. Most designs
should not use more than 3 colors, instances including
charts or infographics are exceptions.

19
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COLOR USE SAMPLES

SECTION ONE

Why Choose A Visitor Management Tool
For Your School?

° ° ° In K-12 schools, visitor management is not just about efficiency, but also about safeguarding
the well-being of everyone on campus. Here's why adopting a dedicated visitor management
O e rig are sample page 1rrom our VISItOor b+ i s o s st

ENHANCED SECURITY
A visitor management system (VMS) helps track who enters and exits your
school, ensuring that only authorized individuals are allowed access. This is

Management Buyer’s Guide, demonstrating proper

The £yienifial Visitor
Management Buyer’s Guide For

color use & balance. Schools: Jf,.Ls.4 The Power Of Visitu o] P —

especially crucial in preventing unauthorized entry during school hours.

expedite the process and minimize disruptions to school operations.

COMPLIANCE WITH SAFETY REGULATIONS

Visitor Management tools help schools meet safety requirements by
tracking visitor activity, issuing badges, and maintaining detailed records
for compliance.

Page A

Bright Blue background, Navy, White & Black text, and
Light Purple accents (totaling three Pikmykid colors, not
including B&W).

PREVENTION OF UNAUTHORIZED ACCESS

//:\\ With features like photo ID capture and real-time notifications to staff,
0
\

you can prevent unapproved access and ensure a safer campus
environment.

000 VISITOR EXPERIENCE

Streamlined check-in and customized features create a welcoming

@ atmosphere for parents, guests, and vendors, while keeping your school's
Ju security tight.

Visitor management in schools is no longer just a convenience; it's a necessary tool to create
a secure, organized, and compliant environment.

Page B

White background, Navy & Black text, and Navy, White &
Light Blue icons and accents (totaling two Pikmykid colors,
not including B&W). e e

Selecting a visitor management system for a K-12 school requires special consideration
to ensure it meets your unique needs. Here are key factors to evaluate when choosing the Visitor Management Feature Visitu Verkada SchoolPass Navigate360

P a e ( right system:
Self-Service Check-In

Qe
PhotolD Capture

White background, Navy, Bright Blue & Black text, and e et o e

staff and visitors (especially parents and vendors),

requiring minimal training to operate. Customizable Badge Design

Pre-Registration For Visitors

Bright Blue & Light Blue icons and accents (totaling two =

SECURITY FEATURES Real-Time Alerts/Notifications
Look for systems that capture photo IDs and
maintain detailed visitor logs, so that you can

Pikmykid colors, not including B&W).

alerts to administrators and teachers are crucial for

Integration With Security Systems x x  umme

Mobile App For Check-In

immediate response to any security threats.

Visitor Type Workflows
Tbree
Cloud-Based
p a g e D CUSTOMIZABLE CHECK-IN PROCESS
The ability to customize the check-in process is Compliance Features P oo e R | ZUED (e
important for schools that have different types
M M of visitors — parents, contractors, vendors and Reporting & Analytics
White background, Navy, Bright Blue & Black text, and ks v e e s o s
g ! Vy’ g 1 unique check-in workflows based on visitor types. g Scalability For Growing Campuses
{aw o Parent/Volunteer Workflow
. . . . . .
Gray, Light Blue & Light Purple chart (totaling five Pikmykid rmrgigmriimss | (1
y ? g g p g y A visitor management tool should provide easy
access to historical logs for tracking repeat visitors, Pricing ki
. . reviewing past visits, and monitoring compliance
/ t / d B & W with visitor policies.
colors, not Inciuding .
4 8

20
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Typorapy

Our type stack uses a combination of Raleway,

Raleway Black

TITLE
Montserrat & Holiday fonts, with the hierarchy

displayed to the right. Sizing & spacing changes M ontserrat M ed | uim

Montserrat are available we use Verdana. SUBTITLE

KERNING & TRACKING 79%[&/"7 @WJ/”T

Holiday will occassionally need to be hand-kerned.

depending on type use case. When neither Raleway or

HIGHLIGHT
Tracking for Titles, Subtitles, Highlights, and Body

Copy will always be 0. Section Breaks & Subheadings RALEWAY BLACK

will always be All Caps with tracking of 60.
SUBHEADINGS

COLOR
Title, Subtitle, Highlight or Subheading text can be MONTSERRAT MEDIUM
used in Black, White, Navy or Bright Blue. Body copy SECTION BREAKS

can appear in Black or White.
Montserrat Regular

Download Our Fonts
< > BODY COPY

21


https://drive.google.com/drive/folders/13TnCuNK6Cx1ITDO10qwWAwK-bKbLvQtX
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TYPOGRAPHY SAMPLES

Case Study Social Post

This post uses a Navy background with a combination of
Bright Blue & White text. Heading & Subheading fonts are
used, with Highlight font accents.

Bright Blue Guide Page

Several background colors are used with Navy Subheader
font, White Highlight & Title fonts, and Black Body Copy in
all sections.

Customer Support User Guide

This example shows a White background using Bright Blue
Subheader font, Navy Highlight & Title fonts, and Black
Body Copy.

Visitor Management Social Post

This post uses a Navy background with a combination of
Bright Blue & White text. Heading & Subheading fonts are
used, with Highlight font accents.

CASE STUDY

W.T. Moore Elementary
997% Parent Engagement
w7t Pikmykid +

See How You Can Improve Your Parent
Engagement With Pikmykid/

SCHEDULE YOUR FREE DEMO TODAY

Emergency Reunification
Staff Guide .z Pikmykid

When a reunification is initiated, [

whether it's a drill or an actual | ' ' ‘
receive both a text and email |
notification. Staff should verify
that their phone number and

reunification, staff users will

New
ALERT: JLoxton Test Portal
EmergenCy - FL has entered into an

Message! Emergency Reunification

with message - This is a
drill - Reunification drill is
beginning. Begin check in
process.

email address are accurate in
their school portal profile. For
more information on receiving
alerts, please refer to our

Emergency Setup Guide.

DOWNLOAD THE GUIDE

Staff who are responsible for supervising and checking in students will use the Check-In
page.

If there are multiple student supervision areas for the reunification process, staff will select
the holding area in which they are supervising before checking in students. Staff also have
the ability to filter for their specific information such as students assigned to their class or
grade-level; staff can also search for a student by name.

Students who are present and with the staff member in the supervision area will be marked
as accounted for with a green Check-In; students who are not present with the staff member
in the supervision area are marked as Missing.

Once staff begin checking in students, the Student Status will update in real-time to show

where each student is located. At any time during the process, users will be able to see the
student status as it updates.

)

PIKMYKID BRAND GUIDE

SECTION FIVE

This guide was developed by Pikmykid to provide you with the top criteria to
look for in a School Messaging provider. Pikmykid's School Messaging stands
at the forefront of school mass communication, offering a comprehensive,
budget friendly and innovative solution for informing your school commmunity
during an emergency, unexpected weather changes, or for the routine daily
updates.

By integrating advanced features such as multi-channel communication,
customizable alerts, and real-time viewing of message delivery, Pikmykid's
School Messaging ensures that schools are well-equipped to handle a variety
of situations efficiently. The system’s user-friendly interface, easy accessibility,
and scalability supports not only immediate response, but also ongoing
communication needs throughout the school year.

ABOUT PIKMYKID G

m Pikmykid was founded in 2014 with a mission to empower

schools to keep students safe throughout the entire school
day with an easy-to-use platform. They have been serving K-12
schools for Over 10 Years a«f their technology solutions are
implemented in 5,500 Schools across the United States.

Email 2.3M
Text 1M
Text To Voice 430K
Vc:ce 500K Curious if your school is "“"“"‘“r «47“ E E
BPELL on essential communication features? I
statistics based on volume of messages Find out now how Pikmykid's advanced solutions
sent using School Messaging. could ne the game-changer you've been waiting for! E

ELEVATE SCHOOL SAFETY

+ Download 7.
Visitor Management
' Buyer’s Guide/

e

Mam Dot vig
Guiggoment Buy
z; e For Schoolg;
(nleck The Powey

, OfVisig,
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We've taken the time to develop an Icon Library built
to visually support Pikmykid products. Some of our
most used icons are displayed here, with full access to
PNG, EPS & SVG files below.

ICON COLOR USE

Our classic stars and arrows can be displayed in any
of our Pikmykid branded colors. All other icons can be
displayed in white, black, navy or bright blue.

+

Some additional ways you'll see our icons used is within bright

blue or navy boxes with rounded edges. Icons should be used in
white against these background colors with an option to include
light blue accents or stars. Light orange may also be used as an
accent color when referencing emergency or Visitu products.

<Download The Icon Library>

PIKMYKID BRAND GUIDE
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https://drive.google.com/drive/folders/185cNdxcO_Cp5bdDy-jZnyOZw3gw_OND9




Brand Identity Product Iconography

ATTENDANCE VISITOR DIGITAL
MANAGEMENT MANAGEMENT HALL PASS

4+ * +

l 4+

DISMISSAL
MANAGEMENT

&

L

AFTERSCHOOL
MANAGEMENT

&

SCHOOL
MESSAGING

K,

SCHOOL
SAFETY DRILLS

EMERGENCY
ALERT SYSTEM

PIKMYKID BRAND GUIDE

EMERGENCY
REUNIFICATION
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Philegraphy

We've built out a library full of stock photography
available to use in any of our social media,
presentations, promotional or print materials. Our
stock photo library is separated out into situational
folders and is linked below.

We aim to portray safe and happy settings,
demonstrating a positive experience when using
Pikmykid. Most of our images include a parental or
staff figure with children, though some situations call
for images of children alone.

Included to the right is a selection of images from our
stock library that we feel fits the Pikmykid brand well.

<Visit The Stock Photo Library>

PIKMYKID BRAND GUIDE



https://drive.google.com/drive/folders/10t2QnI9txQXVKl04v0PmaUDcLqHxdM-s
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LOGOMARK

Our logomark should be used when placing Pikmykid
branding on any photography. The Pikmykid & Visitu:
A Pikmykid Brand wordmarks should not be placed
over a photo.

Logomarks can be placed in upper or lower corners, or
can be seen overlaying edges of images or photos.

ICONOGRAPHY

Iconography can often be seen overlapping photos on
our website, in presentations, guides & ebooks, and on
socilal media.

IN this case, icons should always be placed in Navy

or Bright Blue boxes with rounded edges & are

usually angled slightly. lcon boxes should always be
overlapping the edge of a photo (never fully within the

square image), with at least two edges of the icon box W///\\\\M“\\\E\\\'\\\
A /,\‘ \\\"\ \\

not touching the photo. ”/;,/%//)n “mmm

Examples of proper logo & icon use shown to the right. | | ,: ¥ @ E

27
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Brand Identity Voice & Tone

Wrieng Viiee & one

When writing for Pikmykid we aim to sound:

- Genuine

- Knowledgeable & Researched

. Friendly

- Optimistic

- Practical & Efficient

- Dedicated

We prioritize listening & researching rather than knowing it all. We

take time to educate ourselves on concerns about school safety, so b=—— =

we're able to speak & help to the best of our ability. We engage in ELETJ.TQ?AZJ‘EIS ﬁ?fnc’; f;."‘e"r;g'
current conversations surrounding safety without taking political erHowplmACE é’f&‘i.ii’f;'i:;i‘:;‘fg 3?3 f%dsgfgh
stances or sides. We aim to be inclusive & induce excitement, using “° process ;o;?:z?;;;:f{%g;? ssal
phrases like “join us” to encourage engagement, collaboration & a ;irrfiﬁoi?g;fjnﬂ;ggncgiisaiuzrvtgo
desire to learn. We offer our expertise with confidence & respect. gtc;renaﬁﬁzniﬁif :)Jpsec:'latf(ti?nns,h -fg'f:d

#EdTech #SchoolSafety

#EfficiencylnEducation

28
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We have several ways you can reach Pikmykid. Please feel free to get
INn touch, especially if you have any questions regarding the usage &
iImplementation of this guide.

MARKETING TEAM

marketing@pikmykid.com

PR TEAM

Mmarketing@pikmykid.com

CUSTOMER SUCCESS TEAM

success@pikmykid.com

ADDRESS

5005 W Laurel Street
Suite 204

Tampa, FL 33607-3836
United States
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